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Defining o r ProblemDefining your Problem

• What is your problemWhat is your problem
• Why is it important
• Elevator SpeechElevator Speech



Design ApproachesDesign Approaches

• Grounded ResearchGrounded Research
– Common experiences

• EthnographicEthnographic
– Shared culture of group

• Narrative
– Individual Stories



Collection MethodsCollection Methods

1. Observation1. Observation
2. Interviews/Questionnaires
3 Document Review3. Document Review
4. Audio Visual



Obser ationObservation

• Open-endedOpen ended
• First hand

Requirements
• Good Listening• Good Listening
• Good Observation



Inter ie s/Q estionnairesInterviews/Questionnaires

• Open endedOpen ended
• Obtain information out 

constraints



Doc ment Re ieDocument Review

• Meeting MinutesMeeting Minutes
• Official Memo’s
• Journals / DiariesJournals / Diaries



A dio Vis alAudio Visual

• PicturesPictures
• Videos
• ObjectsObjects
• Sounds



Making sense of o r Data

1. Get to know your data

Making sense of your Data

1. Get to know your data
2. Focus your analysis
3 Categorize your data3. Categorize your data
4. Identify patterns and 

connectionsconnections
5. Interpret (bring it all 

together)toget e )



Get to know your dataGet to know your data

Get to know your dataGet to know your data
Pg. 9 Line E 



Foc s Yo r Anal sisFocus Your Analysis

Your research question (s)



Categori e o r dataCategorize your data



Identif patterns / connectionsIdentify patterns / connections



Interpret/Bring it all togetherInterpret/Bring it all together

Use your themes and 
connections to explain 
your findingsyour findings 



Concl sionConclusion
Working with qualitative data is a rich g q
and enlightening experience.  The 
more you practice, the easier and 
more rewarding it will become Asmore rewarding it will become.  As 
both a science and an art, it involves 
critical analytical thinking and 
creative, innovative perspectives 
(Patton, 1990)



Q estionsQuestions


